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technique led by Japan and South Korea. Japan and South Korea were chosen in this
investigation as the two nations over the most recent years indicated expanded action in
advancing their halal items and impacts on tourism. This exploration centers around

addressing the topic of how the tourist and foreigners from Muslim countries look at
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of the investigation, analysts utilized two ideas of open strategy and gastro tact or food
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INTRODUCTION

Japan and South Korea have a few similitudes
and contrasts as long as, Japan and South Korea are
arranged as monoculture nations, or nations with a
solitary ethnic lion's share. In Japan, Japanese ethnicity
turned into a lion's share even though there are
additionally indigenous people groups and migrants
from abroad. In the interim, South Korea is for the most
part possessed by Koreans ethnic and some ethnic
gatherings from China. Regarding this monoculture
circumstance, most Japanese individuals are Shinto and
Buddhist, while South Korean culture sticks to
Buddhism and Christians. In any case, individuals in the
two nations follow Confucianism theory. Besides, there
are additionally some different religions received by the
individuals in the two nations, for example, Islam and
Catholicism. Although it's anything but a Muslim-
greater part nation, yet Japan and South Korea have
relations and collaboration with Islamic nations and
nations with a larger part of Muslims, for example,
Indonesia, Malaysia, or the United Arab Emirates. This
relationship and collaboration are basically identified
with financial and exchange relations. Then again, the
industry and innovation progress in the two nations,
what's more, mainstream societies originating from
these nations, welcoming numerous remote travelers to

come to the two nations, including additionally from
Islamic nations and Muslims. Seeing these turns of
events, the two nations endeavor to improve relations
and participation, including the impact of rising
travelers from the Islamic State and Muslims with the
creation of halal food. The creation of halal food isn't
just focused on global exchange the significance of
fares, yet additionally, as assistance for vacationers who
come so, they need to get the predicate as a nation that
is Muslim benevolent. The two nations contend to build
the number of Muslim travelers visiting their nation.
The Japanese government focuses on the appearance of
60 million sightseers in 2030 with Muslim visitors are
relied upon to increment by 1 million every year or
expansion of about 8.7% every year (Kunio, 2002). The
Government offers help to Japanese Muslim
Association (JMA) for halal accreditation to Japanese
items and the affirmation has been perceived by some
halal confirmation bodies, for example, JAKIM in
Malaysia. what's more, MUI in Indonesia.
Notwithstanding the JMA, the foundation that gives
halal food affirmation in Japan will be Japan Islamic
Trust (JIT), an Islamic association in Japan. Meanwhile,
explicitly to deal with halal confirmation, as a rule,
Japan has built up the Japan Halal Association (JHA)
which is entrusted to give halal affirmation to Japanese
makers both for household and remote markets. JHA
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additionally took part in a few universal displays, for
example, Malaysia sixth World Halal Forum in 2011
and 2012, Paris Halal Expo in 2012 and 2013, Malaysia
Halal Exhibition at 2013, Turkey First Time Halal
Approval Forum on 2013 and Asia Food Show 2015 -
Halal Japanese Live Cooking Exhibition. In the
meantime, in 2016, Muslim sightseers visiting South
Korea arrived at 980 thousand or about 5.7% of the all-
out remote vacationers visiting South Korea (KTO,
2017). Korean Tourism Organization (KTO) means to
build the number of Muslim travelers to 1.2 million and
focus on the Muslim market adding up to 1.7 billion by
utilizing a "Muslim well disposed of Korea" battle with
attention on K-halal food. The Korean Muslim
Federation (KMF) is a Muslim association instrumental
in the advancement of the halal food industry in South
Korea. The association is working with halal food
accreditation organizations, for example, JAKIM from
Malaysia (Cochrane, 2017) and MUI from Indonesia
(Park, 2017). The South Korean government itself
additionally offered help by leading a few exercises, for
example, collaboration with the United Arab Emirates
in 2015 with the Korea-United Arab Emirates Business
Forum in Abu Dhabi (Korea Steps Towards UAE Halal
Food Market ) and 2016 Korea Halal Conference
(Korea Halal Conference Will Present Global Halal
Certification Trends and arrangements). Japan and
South Korea are not Muslim-dominant part nations but
rather have interwoven procedures to turn into a
Muslim well-disposed nation and contend in the
Muslim nation showcases that contact 1.7 billion
individuals. One of the means utilized is to advance the
halal food industry. Halal names recorded in food items
in Japan and South Korea are not just seen as an
exchanging item or in a financial setting, yet also as an
instrument in strategy. This examination will talk about
the advancement of halal food industry in Japan and
South Korea from the side of tact. Discretion led by a
nation including as well as prompting society can be
delegated open tact. Moreover, because examining food
items, the exploration will likewise clarify the
advancement of halal food in Japan and South Korea
with regards to gastro tact which centers around
discretion by utilizing food.

LITERATURE REVIEW

Islam started to thrive in Japan alongside the
time of the post-divulgence of the Meiji reclamation.
Beforehand, during the rule of Tokugawa Shogunat,
Japan was encased from outside nations so it was hard
to acquire data and impact from different nations
(Suryohdiprojo, 1987). Entering the Meiji period, Japan
opened itself and set up associations with the outside
world, incorporating with Islamic nations, for example,
Turkey (Olgun 1997). However, a fundamental
challenge to spread the Halal foods benefits through
young people in the world although all of them are not
Muslim. As for the Muslims, the country would not be
that many hurdles and difficulties, however, the one
from the minority Muslim country needs more

attention. Turkish and Japanese relations have started in
the mid-nineteenth century. The connection between the
two nations permits Japanese individuals to get familiar
with Islam. In any case, Japanese society had recently
referred to Islam as information on Western writing that
was deciphered in Japanese during the Meiji time frame
(Ishomuddin, 2016). The consideration of Islam to
Japan was likewise impacted by outside variables, the
Bolshevik upset in Russia which brought about
numerous displaced people from Turkey, Turkmenistan,
Uzbekistan, Tajikistan, Kyrgyzstan and Kazakhstan
entering Japan (Fathil, 2011), War Japan-Russia where
Japan got help from a few Egyptian fighters, World
War | which brought about the incorporation of
evacuees from South Asia, World War Il where Japan
was worried to contemplate Islam to extend their Asian
Southeast. A Muslim people group from South Asia,
many settled in Kobe and set up the most seasoned
mosque in Japan in 1935.

After World War, Japanese Muslims are
developing. In 1953 the Japanese Muslim Association
was set up in Japan and in the year 1966 Japan Islamic
Center which comprises non-Japanese Muslim. The two
organizations have a similar reason as a Muslim holder
in Japan and spread the message of Islam to Japanese
society. Simultaneously, Japan built up a cozy
relationship with the Islamic nations of the Middle East,
particularly when the oil emergency happened during
the 1970s. This relationship likewise offers help to the
advancement of Islam in Japan (Dowty, 2000). The
following improvement was when Japan opened for
outside laborers during the 1980s where numerous
remote specialists originated from Islamic and Muslim
nations, for example, Bangladesh, Iran, Indonesia and
Malaysia, just as understudies from those nations (
Fathil, 2011). At present, the Japanese Government is
progressively mindful of the significance of Muslims in
the nation and abroad with the goal that they issue a
strategy to help the Muslim people group. A portion of
these arrangements incorporate love offices out in the
open places, for example, Narita Airport in Tokyo and
Kansai in Osaka (Yokoyama, 2013), giving without a
visa to residents of Muslim nations, for example,
Indonesia, Malaysia, Brunei Darussalam, Turkey and
Saudi Arabia (MOFA, 2017), gave the advancement
license of Halal café which as of now comes to around
896 eateries, just as doing halal affirmation (Halal
Gournment Japan, 2019).

As in Japan, Muslims in South Korea are ruled
by outsiders. Muslims in South Korea as of now reach
about 100.000 individuals and are commanded by
outsiders from Pakistan and Bangladesh (Bae, 2007).
Among them, the quantity of Koreans who grasped
Islam alone was uniquely about 35.000 individuals.
Once more, Turkey likewise assumed a significant job
in spreading Islam in East Asia. The Turkish armed
force was included as a multitude of gatekeepers
compromise under the United Nations during the
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Korean War and the presence of the individuals
likewise spread Islam in South Korea (Fathil, 2011). In
its turn of events, South Korea re-opened itself to
Muslims absolutely when hallyu or wave of Korean
mainstream society progressively well known. The
prevalence of Korean mainstream society welcomes
individuals from Muslim nations and Muslims to come
to South Korea. In the meantime, from the recorded
side, the principal passage of Islam to Korea was during
the hour of Koryo realm where 100 Arab traders came
to Korea, trailed by the appearance of the individuals
from focal Asia which they in the long run shaped the
Muslim people group (Nam, 2012).

The improvement of a Muslim people group in
South Korea is like that in Japan. Their improvement
started to show up during the post-World War II. The
Muslim people group in South Korea set up the main
mosque in South Korea in Itaewon territory in 1976
with the help of the South Korean government. The
help of the Government isn't without cause, however, it
is related to the undeniably quick exchange
collaboration between South Korea and the Middle East
nations (NAM, 2012). Muslims in South Korea
additionally established the Korean Muslim Federation
as an association that facilitated them. South Korea
likewise considers Muslims to be an opportunity both
locally through the travel industry and abroad as a
South Korean item showcase. The South Korean
Government subsequently energizes relations with
Muslim nations and offers help to the halal food
industry. Japan and South Korea are hustling to get
consideration of the world's Muslim people group. The
Japanese government assumed a functioning job in
expanding outside travelers ' visits, including Muslim
visitors to Japan by giving some extraordinary strategies
(Handerson, 2017; Resjito, 2017). The halal food
system is one of the picked other than giving offices
Muslim visitors and indeed the Government offers full
help to the travel industry business entertainers where
the help is known by the halal blast (Adidaya, 2016). In
any case, there is where the Japanese individuals
themselves are as yet inadequate concerning
information on Islam (YUSOF and Shutto, 2014).

The push to make Japan as a Muslim-
accommodating nation is completed by different
gatherings both State and non-state (Septianingrum,
2018). In the interim, South Korea uses the ubiquity of
their mainstream society industry or Hallyu as an
instrument to improve its economy (Darmawan, 2015).
Pop culture, yet in addition to their food industry that
got mainstream and become a South Korean force or
delicate force (Alexandra, 2014) including then
infiltrated to halal food (Paraswati, 2017). The South
Korean government additionally assumes a significant
job in the internationalization of halal items by working
with South Korean Muslims, including as a fare item
(Riyanti, 2017). While locally, Muslim concern
empowers the rise of halal the travel industry

arrangement in South Korea (Kusumaningrum et one of
them, 2017; Megarani, 2016). In light of a portion of the
above investigations, among Japan and South Korea
had similitudes in their contact with Islam. To start
with, verifiably, Japan and South Korea have known
Islam for quite a while, however, the greatest
improvements accurately when the post-World War II.
The advancement of Islam in the following two nations
is vigorously impacted by settlers from Islamic nations
and Muslim nations as the two specialists and
understudies. Furthermore, the two nations likewise
have discernment and a comparative design is to
consider Muslims to be an open door in the nation
through the travel industry and abroad through the
promotion of halal items. The two nations likewise have
comparative destinations to be Muslim-accommodating
nations. These conditions, in the eye of the scientists,
affected the opposition of the two nations in picking up
consideration from the world Muslim people group with
the goal that the examination centers around the
opposition of the two nations in battling for the world
Muslim market through Halal food methodology in
their strategy. Thirdly, the administration's job gives off
an impression of being predominant and significant in
this Japanese and South Korean endeavor. Thusly, the
utilization of the idea of strategy was picked in this
examination to exhibit how the Japanese and South
Korean governments utilized this halal food industry as
a major aspect of their tact. Tact is a route for a nation
to speak with different nations. In the realm of
discretion, it is known to be a two-path tact, which is
the principal course strategy concentrated on tact led by
state or government entertainers, and the second-line
strategy, which is discretion led by non-administrative
on-screen characters. Although it is finished by non-
government on-screen characters yet the reason for the
exercises they do is with regards to the nation, or it can
likewise be said that there is a job of state or
Government in it either legitimately or in a roundabout
way. Open discretion is a tact embraced by the
Government, yet not straightforwardly to the
Government of different nations, yet to the general
population of different nations. In this specific
circumstance, open discretion should be possible by the
Government, for example, by leading shows, grants or
trade exercises upheld by the Government, or by using
the open itself, the legislature, now and then Use the
exercises embraced by general society for strategy
exercises by offering help or offices. In this unique
situation, general society can assume a job as an article
or an objective of the strategy, just as the subject or
culprit of the tact itself (Effendi, 2011). The principle
target of open discretion is the formation of
understandings and understandings planned for making
a decent picture of the nation being referred to. In this
specific circumstance, the open strategy identifies with
the nation's picture or country marking (Scondi, 2008).
The connection between open tact and country marking
shows up in five models for example open discretion is
a piece of country marking, Nation marking is a piece
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of open strategy, open tact and country marking sharing
a specific action, the open strategy is not the same as
country marking and the last open discretion is simply
the country marking. In the usage of open tact, Mark
Leonard (2002) noted there were four fundamental
stages. The first is to make known data about the nation
or as such make the nation known first. Besides, it is
expanding gratefulness about the nation being referred
to and when it is doing exercises to fortify connections,
for example, participation, trades, grants, the travel
industry and others. The latter is to impact the
speculation and endeavor to acquire the help of the
State Government that is the objective of open tact.

This examination utilizes the idea of an open
strategy because of three principal reasons. Initially,
even though it examines the mechanical exercises of the
halal food industry in Japan and South Korea, the
examination centers around how the legislatures of the
two nations utilize this marvel as their discretionary
device with Use open that is the Muslim people group
of their nation and industry occupied with halal food
items, to manufacture a constructive picture as a
Muslim-accommaodating nation. Furthermore, according
to the connection between open discretion and country
marking the situation of this examination is on the
model whereby open tact imparts one action to the
country marking in this exploration is the halal food
industry. Thirdly, the open tact approach is decided to
be fitting for use as it incorporates two on-screen
characters without a moment's delay to be specific
governments and networks. In any case, because the
marvel talked about in this examination is the utilization
of food as an instrument indiscretion, it should be
included one more idea related. Another idea utilized is
gastro discretion. When all is said in done, gastro
strategy is characterized as discretion exercises utilizing
food as its primary device (Wilson, 2015). A few
nations have understood that their conventional food, or
their run of the mill food has one capacity to be utilized
as a discretionary instrument.

METHODOLOGY

This  exploration is  subjective.  The
investigation inspected social marvels by organizing a
comprehensive depiction of words, passing on data, and
written in logical compositions (Silalahi, 2009).
Subjective research is an inductive procedure in which
data is then ordered to clarify the wonder inspected
dependent on designs in principle. When all is said in
done, subjective research is where the way toward
gathering and breaking down is done to non-numeric
information and is utilized to increase a superior
comprehension of what's going on in our general
surroundings, remembering a comprehension of the
continuous procedure for worldwide legislative issues
(Lamont, 2016). Because of the above definition, this
exploration is subjective because the information
utilized is non-numeric and not led factually. In any
case, given the exploration qualities of global relations

which are separated into experimental and interpretive,
this examination has a place with observational research
since it is utilized to portray a wonder, and not to
Explaining the significance in the marvel. The
exploration intends to clarify, or rather, think about
halal food discretion directed by Japan and South
Korea.

RESULTS AND DISCUSSION

Halal Industry in Japan

In  building pictures as a Muslim-
accommodating nation, Japan's nation relations with
other Muslim nations can't be overlooked. The
participation among Japan and the nations has prompted
the execution of Muslim-accommodating approaches.
Sans visa applications for vacationers of Muslim
nations, for example, Turkey, Indonesia, Saudi Arabia,
UAE, and Malaysia increment the number of travelers
visiting Japan. After Japan advanced as a Muslim
agreeable nation in 2013, Muslim visitor visits kept on
encountering an expansion (JNTO, 2017). Collaboration
for the improvement of halal food division is
progressively assault done by the Japanese government,
for instance, the participation of the Department of
Islamic Development Malaysia (JAKIM) with the
Japanese Halal Certification approval (JMA, JHA,
JHUA, JIT, and others).

A few Muslim people group associations in
Japan have a functioning job in spreading Islamic
qualities. There are a few affiliations that are recorded
as having halal confirmation specifically Japan Muslim
Association (JMA), Japan Islamic Trust (JIT), and
Japan Halal Association (JHA). These three bodies have
been perceived by JAKIM (Malaysia), MUI
(Indonesia), ESMA (UAE), MUIS (Singapore), and
GCC Accreditation Center (Saudi Arabia). This
organization gives halal accreditation on Japanese items
that will be traded to Muslim nations, for example,
Southeast Asia and the Middle East. What's more, these
organizations are additionally effectively taking part in
special exercises in the items, shows, worldwide
meetings in different nations, for example, Malaysia
World Halal Forum, Paris Halal Expo, Turkey Halal
Approval Forum, Japan Halal Expo, and others.

In presenting Muslim agreeable marking, the
Japanese government through the Japan National
Tourism Organization (JNTO) and the Japan External
Trade Organization (JETRO) effectively advanced
Muslim-accommodating pictures related to the Tokyo
Olympic 2020 advancement. With its branch
workplaces around the globe, JNTO and JETRO give
data and socialization of halal the travel industry and
elevate exchange and speculation to augment the
potential fare of halal items ' made in Japan '. JETRO
likewise consolidates the Cool Japan Initiative with
Muslim inviting advancements in a few occasions held,
for example, Halal Food Project in Indonesia, Halal
Market Fair, and Japan Halal Expo (JETRO, 2017).
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The inventive approach keeps on being energized by the
Japanese government both inside and outside the nation.
Sans visa arrangement in certain nations with the
Muslim greater part progressively improves the
appearance of Muslim voyagers. As of late, Islamic
pictures are smirched by the issue of fear-based
oppression, Japanese individuals themselves have a
specific doubter mentality with this issue. Be that as it
may, the Government keeps on advancing themselves
as a Muslim-accommodating nation, for instance, the
incorporation of halal the travel industry in a few urban
communities in Japan, going from the arrangement of
Mushala, Muslim-accommodating inns, halal-ensured
cafés are normally Found in Japan. Activities are
likewise shown from neighborhood governments, for
example, Kyoto City which has its own travel industry
advancement office in Dubai. In the official site of
Kyoto City Tourism Association, we can discover a
manual for halal lodgings and cafés in Kyoto. JETRO
predicts the development of halal items around 2.53
trillion USD in 2019. Japan was likewise expected to
arrive at its objective fares up to 28 billion USD in 2030
(Maierbrugger, 2015). For instance, in 2014 Japan
opened an organization with Capital National BHD
Malaysia, which gives capital help to Japanese and
Malaysian SMEs in the field of food and agribusiness.
Japanese food organizations additionally separate the
results of the decision that will be sent out to Muslim
nations, for instance, chocolate bread Kabaya Food and
UCC Ueshima Coffee which get halal testament from
the Emirates Halal Center with the goal that the item
can be sold in the UAE. Nippon Beer LTD likewise
discharges halal lagers which are now sold in the UAE,
Taiwan, Thailand, UK, Bangladesh and Singapore
under the brand Ninja Lager which has got halal
declaration.

In the parts of halal the travel industry,
Ministry of Land, Infrastructure, Transport, and
Tourism (MLIT) offers types of assistance that can pull
in Muslim visitors, for example, simple access to love,
Muslim-accommodating lodgings, eateries serving halal
food, and Halal visit bundles. One of the halal lodgings
can be found in Kyoto. Inn Granvia Kyoto gives
housing and administrations that help Muslim explorers
to make the most of their excursion in Kyoto beginning
from Mushala, bistro and café that has enrolled halal
authentication from Malaysia Halal Coorporation
(MHC). Applications and sites that give halal food
related data can likewise be found without any problem.

Halal Industry in Korea

The ubiquity of Korean Wave has gotten one
of the main considerations of developing the number of
Muslim voyagers visiting South Korea. South Korea
turned into fantasy land for K-Drama darlings and K-
Pop fans from around the globe. In 2016 KTO recorded
a vacationer increment of 30.3% from the earlier year.
The greatest increment of voyagers is from nations in
Southeast Asia and China. Travelers who give the most
elevated number of originating from Muslim nations

(KTO, 2017). The ascent of Muslim visitors is under
Korean government focuses to draw in 1.2 million
Muslim travelers to South Korea. The quantity of
travelers of Muslim sightseers recorded is expanded
multiple times more noteworthy during the time of 2012
to 2017.

The Halal Food strategy by the South Korean
government was discharged by the Ministry of
Agriculture Food and Rural Affairs in June 2015
concentrating on three central matters in particular
Halal industry advancement arrangement, second fare
increment, and last Distribution organize. In building up
the halal business division, framework advancement is
done through the arrangement of data focus benefits
about halal items, development of creature butchering
and creation offices. The improvement of halal items to
be sent out must likewise be through the halal
confirmation screening process as per the accreditation
gauges. To extend the system, the Government built up
collaboration with the Islamic State and the nation with
a lion's share of the Muslim populace. The underlying
usage by the Korean government in 2015 was to help
out the United Arab Emirates with the Korea-United
Arab Emirates Business Forum in Abu Dhabi. The
primary explanation behind the UAE's choice as a vital
accomplice is the collaboration of the financial field,
particularly the fare/import of food that has for some
time been built up between the two. The collaboration
opportunity additionally keeps on being finished by
South Korea in the field of halal industry with nations
that most of the populace are Muslims, for example,
Indonesia, Malaysia, and Thailand. This is done as a
push to extend the system of Korean items in these
nations. Due to Korean mainstream society impacts are
very thick in Southeast Asia.

The primary concern to grow the halal food
part is to have Halal affirmation gave from a confided
in office. Halal accreditation is an assurance to Muslim
purchasers. The accreditation procedure ought to
incorporate all procedures going from creature
butchering creation, bundling, stockpiling, conveyance,
and capacity (Park, 2017). In halal affirmation, South
Korea is in collaboration with an outsider, in the
particular state sending out confirmation organization.
In reality, in South Korea itself, there are two experts
responsible for giving halal names, to be specific KMF
and KHA (Korean Halal Association). The Korean
Muslim Federation, set up in 1967, has been
coordinated by JAKIM Malaysia and MUI Indonesia.
The halal affirmation by KMF has been built up since
2010, recorded 148 Korean organizations that have
been named Halal (Rulistia, 2017). In the interim, a few
organizations likewise get halal confirmation from
remote associations. The Korean Halal Association
which was framed in 2014, gave Halal affirmation as
well as direct special exercises as celebrations, displays
and worldwide meetings to build up associations with
universal Halal associations, for example, The
Organization of Islamic Cooperation (OKI), the
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Association for the Regional Cooperation of South Asia
(SAARC), and United World Halal Development
(UNWHD). Korea Food Research Institute built up an
organization that has the duty of investigating the
standard of halal food in Muslim nations and making
rules for the makers of Korean halal food. These rules
are relied upon to be utilized by Korean food
organizations in satisfying the halal confirmation
measures to address the issues of Muslim purchasers in
the goal nations.

Huge Korean food trade organizations have
commonly acquired halal confirmation. Pulmuone
Company, For instance, has acquired halal affirmation
for its items with halal confirmation from JAKIM since
August 2013. Cheilledang (CJ) additionally acquired a
similar halal affirmation from JAKIM. Nongshim, an
organization known for its Ramyun (moment noodle)
has additionally traded its items to the Middle East
(Park and Lee, 2017). In the meantime, the Daesang
organization turned into the principal organization to set
up halal food manufacturing plant in Indonesia in 1973
with halal accreditation from MUI (Tempo, 2017).

The dissemination of Halal Food Network has
been developing since the start of the 2000-an. Post-11
September 2001 against migrants beginning from
Pakistan and Bangladesh have affected the ascent of
Indonesian settlers who will, in general, be less strict
(Song, 2011). The decrease of halal discount items from
Pakistan and different nations sway at the beginning of
the halal food showcase by Korean organization itself.
This is accomplished for the effectiveness of items that
can be sent out to different nations (Song, 2011).
Imported Halal food items are the primary utilization of
Muslim outsiders living in Korea. Combined with the
improvement of normalization of halal food on the
planet, the presence of halal retail items from
worldwide organizations, for example, Nestle in Korea
additionally empowered the genuine Korean food retail
organization to do something very similar. Year 2015 is
the start of halal food sends out from Korea. Recorded
from 2010 to 2014, there was a halal fare increment of
69.3% (Park, 2017). Muslim foreigners in South Korea
who open the chance to develop creative and handling
Halal food. At first, these foreigners created their own
nourishment for instance by butchering their own
creatures, which drew out a portion of the
slaughterhouses in certain urban areas. To get Halal
items, online applications like Yes! Halal! Progressively
encourage outside settlers and understudies. Although
the administration business and Korean organizations
are genuinely enormous enough in the circulation of
halal food, the job of settlers can't be viewed as
unimportant. In Itaewon, a few halal food eateries are
additionally open, the proprietors are workers from
Pakistan, Bangladesh, or Turkey. This café needs to
meet the KMF accreditation test as a paper screening
and field assessment. This testament must be
reestablished occasionally. The Korea Tourism

Organization discharged its first halal café handbook
and Tourism map in 2015. This book contains data on
halal cafés in Korea. In it, KTO separates the café into a
few classes. This data is very useful to Muslim
voyagers since it is accessible in Arabic and English
and is accessible on the official page of Visit Korea site.
KTO additionally intermittently holds a progression of
occasions, for example, Halal Restaurant Week Korea
and a halal item degree display in a joint effort with
Korean Food Federation. K-Food Fair is likewise held
in different nations to present Korean food items
encouraged by the Ministry of Agriculture, MAFRA,
and Korean Agro-Fisheries and Food Trade
Cooperation). To encourage the entrance to data on
halal eateries and items, KTO and Korean Food
Federation additionally build up the application ' Halal
Korea ' upheld with reciprocal highlights, for example,
area of the mosque, petition times timetable, and
Compass gibla bearing. In participation with Indonesia,
Malaysia, and the UAE, the Korean government
likewise advanced through short movies featuring
entertainers Korean and Indonesian, titled Lunch Box
which was utilized as a special media of K-Food Fair
2015 in Indonesia.

CONCLUSION

Japan and South Korea, even though not
Muslim nations and have a minority Muslim populace
attempting to assemble symbolism as a Muslim-
accommodating nation to bring monetary and political
advantages. For the two nations, Muslim voyagers who
come is one of the potential things. What's more, to
address the issues of the market, with fewer residential
markets, open the appropriation system of halal food to
the worldwide market where the world Muslim
populace advertises is developing each year. It very
well may be inferred that the two nations, concentrating
on the advancement of the Muslim neighborly picture in
a few different ways, in particular the primary
endeavors of the Government that is development and
integrate between the travel industry segment and the
exchange and venture segments. It very well may be
seen from the dynamic interest and cooperation of KTO
and JNTO, with MAFRA and JENTRO. Second,
Muslim people group associations in the two nations are
effectively advancing and empowering the production
of halal affirmation bodies, for example, KMF in Korea
and JMA Japan. Collaboration and coaching with
accreditation bodies in other Muslim nations, for
example, JAKIM Malaysia and MUI Indonesia
additionally help Japan and Korea to plan halal norms
for their items. Thirdly, the advancement isn't just
directed by the focal government yet additionally
neighborhood governments and networks as a rule. This
advancement can be seen from the number of
presentations and displays Halal items and applications
and sites that encourage data about eateries, spots of
love, and Muslim-accommodating convenience.

© East African Scholars Publisher, Kenya

520



Abdur Rakib Nayeem et al., East African Scholars J Econ Bus Manag; Vol-3, Iss- 6 (June, 2020): 515-521

REFERENCES

1.

2.

10.

11.

12.

13.

14.

15.

16.

17.

18.

Adidaya, Y.A. (2016). Halal in Japan: History, Issues
and Problem. Master Thesis. Oslo: University of Oslo.
Alexandra, K. (2014). Globalization of Korean Food
Cuisine as Part of South Korea’s Soft Power Strategy.
Master Thesis. Moscow: National Research University.
Bae, J.S. (2007). Life is Very Hard for Koreans Muslim.
Diakses dari:
https://www.koreatimes.co.kr/www/news/nation/2007/08
/117_8104.html, pada 6 Januari 2019.

Cochrane, P. (2016). South Korea Aiming to Boost Halal
Food Export by a Third to $1.23 Billion by 2017.
Darmawan, H.O. (2015). Diplomasi Publik Korea
Selatan Melalui Hallyu Terhadap Perekonomian
Republik Korea Selatan. Skripsi. Malang: Universitas
Muhammadiyah Malang.

Dowty, A. (2000). Japan and The Middle East: Sign of
Change? Middle East Review of Internasional Affairs,
4,4p. 67

Effendi, T.D. (2011). Diplomasi Publik Jepang:
Perkembangan dan Tantangan. Jakarta: Ghalia Indonesia.
Elasrag, H. (2016). Halal industry: Key challenges and
opportunities. Hussein Elasrag.

Fathil, F., & Fathil, F. (2011). Islam in minority Muslim
countries: A case study on Japan and Korea. World
Journal of Islamic History and Civilization, 1(2), 130-
141.

Handerson, J.C. (2017). Destination Development:
Trends in Japan’s Indbound Tourism. Internasional
Journal of Tourism Research, 19. pp. 89-98.

Ishomuddin, (2016). Japanese Culture: Muslim Struggle
in the Indigenous Religion Belief. Yogyakarta: Penerbit
Pohon Cahaya.

Korean Tourism Organization. (2017). Korea Targetkan
1,2 Juta Wisatawan Muslim. Diakses dari:
https://www.visitkorea.or.id/article/korsel-targetkan-12-
juta-wisatawan-muslim, 6 Januari 2019.

Kunio, K. (2002). Japan’s Policy on Islam: Rethinkking
the Dialogue Approach. Gaiko Forum (summer 2002).
Kusumaningrum, DN, Fairuz, AM, Putri, EP, & Amalia,
EP (2017). Tren Pariwisata Halal Korea Selatan.
Prosiding. Seminar Nasional dan Gelar Produk UMM,
17-18 Oktober 2017. Malang: Universitas
Muhammadiyah Malang.

Leonard, M., Stead, C., & Sweming, C. (2002). Public
Diplomacy (London: Foreign Policy Centre).
Maierbrugger, A. (2015). Japan’s Halal Food Funds
Meet Strong Investor Interest, diakses dari:
http://investvine.com/japans-halal-food-funds-meet-
strong-investor-interest/ pada 29 Agustus 2019.

Mathew, V. N. (2014). Acceptance on halal food among
non-Muslim consumers. Procedia-Social and Behavioral
Sciences, 121, 262-271.

Megarani, C. (2016). Kebijakan Pariwisata Halal sebagai
Instrumen Strategi Nation Branding Jepang di Asia

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

Tenggara. Skripsi: Yogyakarta: Universitas Gadjah
Mada.

Ministry of Foreign Affairs (MOFA) Japan. (2017).
Exemption of Visa. Diakses dari:

https://www.mofa.go.jp/j_info/visit/visa/short/novisa.htm
I, pada 6 Januari 2019.

Nam, J.C. (2012). Islam Itaewon, Muslim and Koslim:
Inter-cultural Dynamic in the Muslim Neighbourhood of
Seoul. Situations.6, winter 2012. Pp. 46-55.

Nayeem, A.R. (2018). Halal Food Awareness of Young
Adult Muslim Consumer’s: Comparative Study between
Bangladesh and Philippines, Global Journal of
Management and Business Research: E-Marketing,
18(7), 1.0.

Nurrachmi, R. (2018). The Global Development of Halal
Food Industry: A Survey. Tazkia Islamic Finance and
Business Review, 11(1).

Olgun, K. (1997). Islaim in Japan. Diakses dari:
https://fountainmagazine.com/1997/issue-18-april-june-
1997/Islam-in-Japan, pada 6 Januari 2019.

Paraswati, R. (2017). Labelisasi K-Food Halal dalam
Pasar Pangan ke Indonesia. Skripsi. Yogyakarta:
Universitas Muhammadiyah Yogyakarta.

Park Hyunseo. (2017). Food Globalization and Culture
War: The Case of Halal Food Complex in South Korea.
Master Thesis. Seoul: Ewha Women University.

Resjito, M. (2017). Kepentingan Ekonomi Negara Jepang
dalam Kebijakan Pariwisata pada Masa Pemerintahan
Shinzo Abe Periode Il. Skripsi. Malang: Universitas
Muhammadiyah Malang.

Riyanti, K. (2017). Kerjasama Pemerintah Korea Selatan
dengan Federasi Muslim Korea dalam Pariwisata dan
Ekspor Korean Food. Skripsi. Yogyakarta: Universitas
Muhammadiyah Yogyakarta.

Scondy, G. (2008). Public Diplomacy and Nation
Branding: Conceptual Similarities and Differences.
Netherland: Clingendael.

Septianingrum, E.W. (2018). Strategi Jepang dalam
Membangun Branding “Muslim Friendly”. Skripsi.
Malang: Universitas Muhammadiyah Malang.
Suryohdiprojo. S. (1987). Belajar dari Jepang: Manusia
dan Masyarakat Jepang dalam Perjuangan Hidup.
Jakarta: Universitas Indonesia Press.

Wilson, R. (2015). Cocina Peruana Para ElI Mundo:
Gastro Diplomacy, The Culinary, Nation Brand, and The
Context of National Cuisine in Peru. Exhange: The
Journal of Public Diplomacy, 2 (2), pp. 13-20.
Yokoyama,S.(2013). Muslim Friendly in Airports.
Diakses dari:
https://www.halalmedia.jp/archives/133/muslim-
friendly-airports/, pada 6 Januari 2019.

Yusof, S.M., & Shutto, N. (2014). The Development of
Halal Food Market in Japan: AN Exploratory Study.
Journal Procedia-Social and Behavioral Sciences, 121.
Pp 253-61.

© East African Scholars Publisher, Kenya

521


http://www.koreatimes.co.kr/www/news/nation/2007/08/117_8104.html
http://www.koreatimes.co.kr/www/news/nation/2007/08/117_8104.html
http://www.visitkorea.or.id/article/korsel-targetkan-12-juta-wisatawan-muslim
http://www.visitkorea.or.id/article/korsel-targetkan-12-juta-wisatawan-muslim
http://investvine.com/japans-halal-food-funds-meet-strong-investor-interest/
http://investvine.com/japans-halal-food-funds-meet-strong-investor-interest/
http://www.mofa.go.jp/j_info/visit/visa/short/novisa.html
http://www.mofa.go.jp/j_info/visit/visa/short/novisa.html
http://www.halalmedia.jp/archives/133/muslim-friendly-airports/
http://www.halalmedia.jp/archives/133/muslim-friendly-airports/

